Press. 12 Richards (1872-1948) was only twenty-four years old when he created his own firm with the help of his family -including his uncle, the writer Grant Allen. 13 As a young publisher with a name to make, Richards could not set his sights on well-known authors, but he showed an aptitude to attract promising writers at the beginning of their careers. 12 Hammond, Reading, Publishing (see above, n. 4), p. 95. 13 George Sims, 'Grant Richards: Publisher,' Antiquarian Book Monthly Review, January 1989, 14-27, there 16.
A u t h o r ' s V e r s i o n
away from controversial literature. He offered to take on James Joyce's Dubliners in 1906, but backed out when the printer objected to certain passages. As Robert Scholes notes, "much of his caution in dealing with Dubliners, as a matter of fact, stemmed from his precarious financial situation at the time." 14 These financial difficulties had partly originated in the launch of the World's Classics five years earlier. As a small, undercapitalized publisher, Richards was ill equipped to respond to the enormous and unexpected demand for his inexpensive reprints. "When I started the series," Richards later said, "the trade generally prophesied failure for it. Success, however, was immediate, increasing and continued, and the series might almost be said to be running its rivals off the field." as Richard Altick has shown, many cheap series were poorly produced: "Strenuously small (and often badly worn) type; thin margins, sometimes crowded with legends advertising tea, baking powder, or patent medicines; poor paper; paper wrappers; flimsy sewing -these were too often the result of the pressure to cut prices." 16 To distinguish the World's Classics from its competitors, Richards paid particular attention to the material aspect of the books while keeping prices low: "Size five x three-anda-half inches, their standard bulk-one-and-a-half inches, stamped with a gilt spine decoration by Laurence Housman, they sold at no more than 1s cloth and 2s skiver leather." A u t h o r ' s V e r s i o n with a prestigious university press. However, Frowde's name appeared on the imprint, "to distinguish these sorts of books, and perhaps to distance them, from those published by the Clarendon Press" in 29 The same kind of request appears repeatedly in Frowde's correspondence. He was happy to leave a great deal of freedom to the potential contributor, as long as the texts selected were non-copyright and "popular in character, for the first cost of production is not turned until from 10,000 to 15,000 have been sold." 30 The name of the writer who penned the preface was, to a certain extent, more important than the texts themselves. As Bourdieu has argued, "the consecrated writer is the one who has the power to consecrate and to win assent when he or she consecrates an author or a work -with a preface, a favourable review, a prize, etc. 
Sultan red leather (1/6) Sultan red leather (1/6) 
For example, thick-paper editions bound in calf leather were well suited for those who wanted to build their own libraries, but not for travellers and low-income readers. The thick-paper edition was dropped in 1917 and, by 1928 the World's Classics series was issued only in the Pocket edition, in two bindings priced at 2s. for cloth and 3s. 6d. for sultan red leather.
Humphrey Milford and T. S. Eliot's introduction to The Moonstone
The turn towards more physical uniformity was accompanied by a relative modernisation of the list. In 
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detective story, so far as it is a good detective story, observes the detective laws to be drawn from this book"). 58 Milford wrote to the author:
I am about to add it to the World's Classics series, and it would give me great pleasure if you would write an introduction -pleasure both in being associated with your name, and in having the Moonstone properly discussed. It remains so much the greatest of detective novels that someone ought to do it justice among the populace.
59
Here we see a reference to the name of the consecrated writer, and to his power to re-evaluate a work that has so far been neglected. 
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For Eliot (and for Woolf), an introduction was at best an invitation to read the book and, at worst, a pedantic discourse that would create a boundary between reader and the novel. Eliot was convinced that erudition was not enough to explain a work of art: the creation of poetry and criticism could bring insights not available through traditional academic disciplines.
64
As we have seen, the Oxford World's Classics had a rather ambiguous positioning. Although it was published by a university press and included many academic contributors, it was sold to a large audience of non-specialist readers (the "populace" mentioned by Milford in his first letter to Eliot). The opportunity to reach a wide readership certainly appealed to Eliot. While he has often been presented as an elitist writer who wrote difficult poems for a small coterie of readers, Eliot, in fact, deplored the divide between high and low culture. 
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perennial and must be satisfied." 65 As David Chinitz puts it, "Eliot describes the disjunction between the 'high' and the 'popular' as a sort of iron curtain that has only recently descended across the arts."
66
For Eliot, Collins's melodramatic plots appealed to all kinds of readers and ensured his literary legacy.
Even long after his death, The Woman in White -"the greatest of Collins's novels" -continues to be a novel that "every one knows." 67 Eliot also praised the Moonstone as "the first and greatest of English detective novels," 68 which became "the first, the longest, and the best of modern English detective novels" in the introduction to the World's Classics edition. 69 The editor of the TLS, who published Eliot's article in August for "holiday reading," 70 must have been delighted by the light and enthusiastic tone of the piece. "Best" and "greatest" are recurring words. Eliot does not directly criticize contemporary writers for being too obscure or highbrow, but reminds them that "the first -and not one of the least difficult -requirements of either prose or verse is that it should be interesting." A u t h o r ' s V e r s i o n book." 81 In an endnote, Seldes explained that he had already publicly disagreed with Van Dine on this issue. 82 Eliot's foreword thus allowed him to bring new arguments to this on-going discussion. In short,
Milford's plan to have The Moonstone "properly discussed" had been entirely fulfilled: thanks to its preface, the book re-emerged, both in Britain and in the United States, as central to the canon of detective fiction.
The title of the review, "Mr Eliot's Favourite," highlights the aura of the writer, whose name was enough to attract the attention of readers. Like Hollywood stars advertising their favourite soap, Eliot's recommendation of a particular book was a guarantee of increased sales. This explains why his introduction was mentioned on many, if not all advertisements for the World's Classics. Eliot's introduction has been so enduring in part because of its striking statements that can be turned into blurbs. An editor himself, Eliot was known for his business sense, and he often wrote blurbs 81 Seldes, 'Extra Good Ones' (see above, n. 
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for Faber & Faber book-jackets. 85 He was certainly aware that a phrase such as "the first, the longest, and the best of modern English detective novels" (repeated twice in the introduction) could boost the sales of The Moonstone. However, Eliot probably felt that such enthusiastic declarations had to be used cautiously. Too many introductions, with too many "best" and "greatest," would have a decreasing effect on readers, and could even endanger his position as a consecrated writer. In the preface to Djuna
Barnes's Nightwood (1937), Eliot declared:
When the question is raised, of writing an introduction to a book of a creative order, I always feel that the few books worth introducing are exactly those which it is an impertinence to introduce. I have already committed two such impertinences; this is the third, and if it is not the last no one will be more surprised than myself.
86
Here, Eliot gave the image of a modest writer, who had no authority to judge literary masterpieces. The purpose of the introduction, Eliot said, was simply to encourage the reader to read the book. In other words, a good preface was nothing more than an expanded blurb. "In describing Nightwood for the purpose of attracting readers to the English edition," Eliot explained, "I said that it would 'appeal primarily to readers of poetry.' This is well enough for the brevity of advertisement, but I am glad to take this opportunity to amplify it a little." 87 Eliot's introductions can therefore be seen as advertising materials that would circulate his name and help increase the sales of the books. A u t h o r ' s V e r s i o n would consent to write a recommendatory introduction for the 'common reader,'" declared Milford. 88 Ironically, this ordinary reader could be reached through a series published by Oxford University Press and edited by an Oxford-educated man. It seems surprising that Woolf, who deeply resented the authority of university men, would have contributed to a series so much associated with an elitist academic system. For Woolf, the "common reader" differed "from the critic and the scholar": "He reads for his own pleasure rather than to impart knowledge or correct the opinions of others." 89 The journalist replied that they had no objection to mentioning the World's Classics in the newspaper. A u t h o r ' s V e r s i o n the introduction to The Moonstone, is also used for the Penguin edition of the novel. 125 Eliot's introduction to the World's Classics edition has helped to sell cheap books for more than eighty years.
Virginia Woolf's Introduction to Sentimental Journey
This chapter has aimed to highlight a neglected aspect of Woolf's and Eliot's engagement with the interwar marketplace. The World's Classics was far from the avant-garde institutions that we usually associate with modernism -the little review and the small press. The series was not only sold to a large audience, it was also positioned as a conservative, family-friendly enterprise that mostly 
